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Marketing 
(MARKETING) 

4520 
 
Marketing is a business course that provides a basic introduction to the scope and importance 
of marketing in the global economy.  Emphasis is placed on oral and written communications, 
mathematical applications, problem solving, and critical thinking skills as they relate to 
advertising/promotion/selling, distribution, financing, marketing-information management, 
pricing, and product/service management.  Instructional strategies may include a school-based 
enterprise, computer/technology applications, real and/or simulated occupational experiences, 
and projects focused on the marketing functions such as those available through the activities in 
DECA and BPA co-curricular programs. 
 

• Recommended Grade Level:  10-12 
• Recommended Prerequisite:  Computer Applications 
• Credits: A one- or two-credit course over one or two semesters   
• Counts as a Directed Elective or Elective for the General, Core 40, Core 40 with 

Academic Honors and Core 40 with Technical Honors diplomas   
• A Career Academic Sequence, Career-Technical program, or Flex Credit course 
• Course content standards/performance expectations and Indiana Academic Standards 

integrated at:  http://www.doe.in.gov/octe/bme/curriculum/contentstandardsme.htm 
under Marketing Foundations 

• Teacher Requirements: http://doe.in.gov/dps/licensing/assignmentcode  
• Career Clusters:  A recommended component for career pathways in all Indiana career 

clusters 
• Career pathway information:  http://www.doe.in.gov/octe/facs/CrrClstrGrid.html 

 
 
 
Standards from Marketing Foundations should be used. 


